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Ethical implication of matter, symbol and symbolic consumption

WANG Huaijun

(Department of Marxism, Chinese Petroleum University, Qingdao 266580, China)

Abstract: Post-modern social consumption patterns have undergone a qualitative change, which is the symbolic
consumption. The premise of logical operation of symbol consumption is that the matter must be a symbol. In
interactive movement between the material world and people’s spiritual world, the matter has symbolic value and social
significance, thus consumption reflects the complex, comprehensive cultural phenomenon. Consumption is not a pure
personal behavior that does not need to cooperate with others, and there is a close relationship with the ethical behavior
of others, others’ living resources, the feelings and rights of others. In the symbolic consumption process, the consumer
subjects tend to spiritual self-realization unceasingly, which destroys the old while creating new ethical culture and

constructing new social ethics relation and structure.
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