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Approaching art: A Semiotic Study of Luxury Print Ads’ Signification

Abstract: Luxury is goods which symbolic value is much higher than use value. To answer”
How luxury can produce symbolic value” is the most important research topic of the current
branding study. Being different from the mass brands, print ads embody luxury ideographic rule.
Print ads show a composition of "art" feature, which functions to maximize myth. By
manipulating the proportions of practical significance and artistic significance, Print ads build a
sense of luxury. There are two specific ways: Reducing its advertising function; Approaching to

art.
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